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Google Business Profiles for 
Schools: Claim, Optimise, and 
Improve Reviews



Why effectively managing Google Business 
Profiles is crucial for schools?

 Enhance visibility:  Improve how the school appears in Google search results and maps.

 Provide accurate information: Ensure that potential students and parents have up-to-date 

details.

 Engage with the community: Use the profile to communicate updates, events, and key 

information.

 Manage reputation: Respond to reviews and feedback to build and maintain a positive image.
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How to add a Business Profile on 
Google?
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Watch a video on how to add or claim your Business Profile on 
Google: https://www.youtube.com/watch?v=5DGih-I5WLY&t=7s  

https://www.youtube.com/watch?v=5DGih-I5WLY&t=7s
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How to claim your school’s Business 
Profile on Google?
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Once you have verified your business profile, update 
your profile further

 Add hours of operations. 

 Upload high-quality photos:

 School Building: Exterior views of the school. 

 Classrooms: Images of classroom environments and facilities.

 Events: Photos of school events and activities.

 Add a business description.
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Tips to manage Google Reviews

 Monitor reviews regularly

 Respond promptly

 Be professional and polite

 Encourage current parents to leave a review on why they chose your school.

 Address negative reviews constructively

 Highlight positive reviews

 Keep school’s information updated

 Stay compliant with Google’s guidelines.

10



How to create a Google Review link?
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Step 2: Once the Google Reviews window pops-up, copy the URL (highlighted in red). Use Bitly.com to shorten 
the linkStep 1: Click on ‘Google reviews’ link



Removing negative Google reviews

 Google reviews can't always be removed, but you can report them if they violate Google's 
content guidelines: Prohibited & restricted content - Maps User Contributed Content Policy 
Help (google.com) 

 Google has instructions for businesses to request removal of reviews based on the policy: 
Remove reviews from your Business Profile on Google - Computer - Google Business Profile 
Help
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https://support.google.com/contributionpolicy/answer/7400114?sjid=2059382136273322903-AP
https://support.google.com/contributionpolicy/answer/7400114?sjid=2059382136273322903-AP
https://support.google.com/business/answer/4596773
https://support.google.com/business/answer/4596773
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Contacting Google for 
help 
Google Business Profile Help

https://support.google.com/business/?hl=en#topic=4596754
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Microsoft Bing
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Several school listings on Bing incorrectly show them as “permanently closed,” which is not 
accurate. Claim your school’s listing/suggest an edit.
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Schools can claim ownership 
of their listing on Bing:

• Go to Bing for Business: 
https://www.bingplaces.c
om/DashBoard/Home?fro
m=HomePage

• Select 'claim or add your 
business manually’.

• Search your school name

• Select Claim Business

https://www.bingplaces.com/DashBoard/Home?from=HomePage
https://www.bingplaces.com/DashBoard/Home?from=HomePage
https://www.bingplaces.com/DashBoard/Home?from=HomePage
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Encourage advocates of your school to provide 
feedback that the school is open
Schools are encouraged to ask advocates to provide feedback by confirming the school is open, 
using the "Suggest an Edit" option (see slide 22).

This is particularly important if the school is unable to make corrections themselves after 
claiming their listing, or if they are in the process of doing so, due to reasons such as:

1. Pending verification: The suggested changes may require verification or approval from Bing’s 
support team before being applied.

2. Ownership restrictions: Bing may restrict certain types of edits to listing owners or verified 
representatives to ensure accuracy and prevent unauthorised changes.

3. System limitations: Occasionally, the system may not allow direct edits to certain elements 
(such as status) without going through specific review or reporting processes.

The above is a workaround. We recommend contacting Bing Places support for additional assistance.
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